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Purpose: To establish the College’s requirement to present itself accurately and 
completely to students, the public, and agencies with respect to accreditation status, 
academic programs, and claims about the educational experience.  

Santa Fe College, and individuals acting on behalf of the College, must represent the 
College accurately, responsibly, and with integrity in all communications, including 
publications, advertisements, marketing, recruitment, and reporting, including reporting 
of accreditation status. 

Accreditation 

The term accreditation is to be used only when accredited status is conferred by an 
accrediting agency recognized by the U.S. Department of Education (USDOE) or the 
Council for Higher Education Accreditation (CHEA). 
 
Santa Fe College shall publish its current status with its institutional accreditor and any 
other USDOE or CHEA recognized accrediting agencies with which it holds 
accreditation and inform the public and other accrediting agencies of any change of 
accreditation status. 
 
To ensure transparency and accuracy in representation of accreditation status with its 
institutional and programmatic accreditors, the College President is authorized to 
establish procedures in compliance with applicable policies of its accreditors. 
 
Publications 
 
The College shall publish in a format readily available to students, constituents, and the 
public clear, current, accurate, accessible, consistent, and complete information 
including the following:  
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A. Statement of mission, vision, and values, and a description of the institution 
consistent with the mission statement. 

 
B. Rights and responsibilities of students, administrators, faculty, and staff within 

the institution, and the institution’s responsibilities.  
 

C. Requirements for admission both to the institution and to individual academic 
programs.  

 
D. Academic policies, including grading policies. 
 
E. Course, program, and degree requirements, including length of time 

required to obtain a degree or certificate, established in current and archived 
catalogs. 
 

F. Academic calendars. 
 
G. All student costs, including tuition, fees, training, and incidentals. 
 
H. Locations, and descriptions of programs and services available at each location. 
 
I. Financial aid policies. 

 
J. Policies and procedures for refunding fees and charges to students who withdraw. 
 
K. Policies regarding academic good standing, probation, and dismissal. 
 
L. The institution’s relationship with any institution-related entities and any external 

providers of instruction.  
 
M. Rules and regulations for conduct. 

Advertising and Recruitment 
 
The College’s educational programs and services offered should be the primary 
emphasis of all advertisements, publications, promotional literature, and recruitment 
activities. 
 
All statements and representations should be clear, factually accurate, and current. 
Published data and statements regarding program excellence, outcomes, placement, or 
achievements must cite valid sources, and supporting documentation must be readily 
available for review. All data made public must be accurate and complete, including 
those reporting on student success outcomes. 
All forms of print and electronic communications officially representing Santa Fe College 
must be consistent with catalog content and accurately portray the conditions and 
opportunities available at the College. 



Rule 7.37 
Page 3 of 3 

Student recruitment should be conducted by well-qualified admissions officers and 
trained volunteers whose credentials, purposes, and position or affiliation with the 
institution are clearly specified. 

Independent contractors or agents used by the institution for recruiting purposes shall 
be governed by the same principles as institutional admission officers and volunteers. 
The College will avoid the following recruitment practices: 

A. Assuring employment unless employment arrangements have been made and
can be verified.

B. Misrepresenting job placement and employment opportunities for graduates.

C. Misrepresenting program costs.

D. Misrepresenting abilities required to complete intended program.

E. Offering to agencies or individual persons money or inducements other than
educational services of the institution in exchange for student enrollment.
(Except for awards of privately endowed restricted funds, grants or scholarships
are to be offered only on the basis of specific criteria related to merit or financial
need.)
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